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Mission and objective Lendahand Foundation
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Who are we? What is our vision? How do we get there? Where do we operate?

We are an independent NGO 
that cooperates closely with 
the social enterprise and 
crowdfunding platform 
www.lendahand.com

The unique combination of 
providing financial capital 
(Lendahand Mesofinance) and 
human capital through SME 
support (Lendahand 
Foundation) creates a leverage 
effect in developing future 
proof SMEs. 

We believe in the power of 
entrepreneurship to create 
jobs and reduce poverty. 

Entrepreneurs in emerging 
countries are equipped to 
become the engines of 
economic development and 
employment (OECD, 2008). 

The problem is that their 
access to financial markets, 
knowledge and education is 
limited. The foundation’s 
mission is to strengthen 
these SMEs so they can 
grow.

We train and support entrepreneurs 
in small and medium-sized 
enterprises (SMEs) in emerging 
countries.

Lendahand Academy
The Academy provides training 
modules on business model 
development, financial 
management, marketing & sales, 
and business pitching. All training 
modules are practical, interactive 
and adapted to the local context. 

Lendahand Expert Network
The Expert Network provides 
specialized business advice and 
technical assistance to local SMEs in 
our network. 

We are internationally operating in 
emerging countries. To ensure 
maximum local impact, our 
programmes are designed and carried 
out in close cooperation with local 
partners.

Operations will be started in countries 
where there are 
- reliable local partners that are able 

to execute the training sessions
- overall budget of the training 

programs is realistic 
- local partners agree on Academy 

trainings (vs. ad-hoc training 
sessions) 

So far we have organized training 
sessions in:
- Philippines (since 2014)
- Ghana (since 2015)
- Mongolia (since 2016)

http://www.lendahand.com/


Stories of Entrepreneurs

4

‘’The Academy 
is important to 

increase my 
knowledge for a 

follow-up strategy 
for EDUFORUM” –
Ann Margaret, The 

Philippines

"The Academy was a 
fast course from 

which I really 
benefited and which 

met my 
expectations. There 
was attention to key 
aspects that assist 
the company’’ –
Stephanie, The 

Philippines

‘’This training helped 
us to broaden our 

knowledge. Today we 
learned a lot from 

each other. I am very 
happy about this 

training and 
interested to 

participate again in 
next edition’’ - Bat-

Erdene Geleg, 
Mongolia 



Growth (2014-2016) and goals (2017)
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Shown is a steady increase of both provided trainings and entrepreneurs trained. The aim for 2017 is to provide 10 
whole Academy’s (thus 40 trainings). Per Academy there will be 20 participants. 



Goals

• Train 200 new SME 
entrepreneurs through 
10 Lendahand Academy 
cycles

• Measure impact in 
collaboration with 
Lendahand 
Crowdfunding

• Set up and roll out the 
Lendahand Academy in 
the following emerging 
countries:

• Confirmed:

1. Philippines (4)

2. Mongolia (4) 

• Potential:

Cambodia 

Colombia

Kenya

Zambia 

India 

• Build new demand 
based training 
modules for:

1. Solar 
entrepreneurs

2. Women 
cooperatives

3. Agricultural 
entrepreneurs

• Expand the Lendahand 
Expert Network and 
Ambassador Network in 
collaboration with 
Lendahand 
Crowdfunding and 
external partners as 
PUM.
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In 2017 the foundation’s objectives are to: 



Financial budget
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Total budget: 70.000 EURO

Program costs (51.100 euro)

Fundraising (4.900 euro)

Organisation (4.200 euro)

Marketing & Communication
(4.900 euro)

General costs (2.100 euro)

7%

6%

7%

73%

7%



Results up till May 2017
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Plans 2017 - 2018
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Lendahand Academy:

➢ Expanding the activities in Mongolia 

➢ Implementing the Academy in India, Cambodia and Colombia

Lendahand Expert Network:

➢ Establishing Lendahand Expert and Ambassador Network

➢ Mobilisation Lendahand Expert and Ambassador Network

Social impact measurement: 

➢ Developing a social impact measurement model with strategic partners

➢ Implementing the impact measurement model



Unique approach: 
Lendahand Mesofinance & Lendahand Foundation
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The foundation strengthens the value proposition of Lendahand.com:

• - Increases social impact (effectiveness of loans and gained knowledge) The Lendahand 
Foundation aims to be active in all countries where Lendahand.com will establish activities. 

✓ - Decreases risk of non payments by SMEs (as our aim is to be active in all countries where 
Lendahand.com establishes activities)

✓ - Setting up the Lendahand Expert Network (improves retention and increase average lending 
amount)

✓ - The Ambassador & Community Network (True loyal ‘Ambassadors’ for both the crowdfunding 
platform as the foundation) 



‘An investment in knowledge always pays the best interest’ 

– Benjamin Franklin


